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How Nutrition & Santé has contributed to the 
Sustainable Development Goals in 2024:





NUTRITION VISIONARY ORGANIC PIONEER BOLDNESS & COMMITMENT



Alain Chatillon acquires 
Gerblé and founds 
Diététique et Santé.

Acquisition of Soy (pioneer 
and expert in organic soy-
based food alternatives).

Creation of 3 N&S 
European subsidiaries : 
Spain, BeNeLux, Italy.

The Japanese group Otsuka 
Pharmaceutical becomes the 
primary N&S shareholder. 
Acquisition of the WeightCare 
brand, leader in slimming food 
products in The Netherlands.

Towards a 
seamless 
transformation
Global Compact 
Membership.

Purchase of the 
BICENTURY brand in 
Spain, leader in healthy 
snacking.

Nutrition et Santé is born 
following the merger 
between Diététique et 
Santé (Gerblé, Milical...) 
and Céréal Wander 
Nutrition (Céréal and 
Isostar).

Launch of Gerlinéa (leader 
in slimming dietetics).

The launch of Céréal Bio 
revolutionizes the organic 
offer.





PHARMACEUTICAL 
& NUTRACEUTICAL ACTIVITIES



* Supermarkets and hypermarkets - Organic Healthy Food Stores - Pharmacies - Food Service - E-commerce 







For over 90 years, our brands 
have been committed to offering 
natural and delicious nutrition. 
Inspired by the benefits of nature, 
our products meet all the needs 
for breakfast and snacks.

For 35 years, Nutrition & Santé 
has been promoting plant-
based proteins as a healthy 
and environmentally friendly 
alternative.

With our Active Nutrition 
brands, we are committed to 
providing suitable nutritional 
products and daily advice in 
the areas of weight 
management and sports.



With brands such as Gerblé, Céréal, 
Valpibio, and Valpiform, we offer solutions for 
those intolerant to gluten and lactose, 
athletes, as well as for those looking to 
reduce their daily sugar intake.

A diverse range of delicious and responsible 
products, available in supermarkets and 
health food stores. Our high-quality 
ingredients, such as organic soy from the 
Southwest, ensure a balanced and GMO-
free diet.

Brands available in several European 
countries make weight management 
accessible to everyone without 
compromising pleasure. Isostar, a brand 
launched in 1977 in Switzerland, offers a 
complete range of sports nutrition in 
collaboration with a community of athletes.





(in company statutes)

Offer products with optimized 
nutritional quality and preserved 
ingredients while minimizing 
their processing and 
unnecessary substances in our 
recipes.

Industrial know-how, R&D, 
Nutrition, CSR, Purchasing, 
and supply chains.

Available across all 
distribution channels, with 
an understandable offer 
tailored to nutritional needs 
for living and aging healthily.

Select ingredients grown in 
an environmentally 
respectful manner 
(agroecology/organic/ 
regenerative).



SABINE BONNOT

Mission Committee 
President, Sustainability 

Specialist

Nutritionist, researcher and 
speaker

Farmer, Planet-Score 
President

Headhunter, coach 
podcaster

R&D engineer Central union delegateCompiègne factory 
director 

Audit /Annual 
report

Challenge 
Propose

October 2024
3 per year

Sales rep Organic and 
food service channels









2027 ambition

HEALTH AND NUTRITION 
AT THE HEART



A SUSTAINABLE SUPPLY CHAIN AT 
N&S IS :
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2030 ambition



2030 Commitments

By 2030 compared to 2019 
– Aligned with a 1,5°C 

objective

By 2030 compared to 2019 – 
Aligned with a well-below 2°C 

objective







The new algorithm of Nutri-
Score impacts a lot of 

Gerblé’s recipes

Net sales % 



For Céréal Bio in the Plant-Based Catering category 
(excluding Doypacks).

Average protein 2018: 8,9 g / 100g
Average Protein 2022: 10,7 g / 100g

Céréal Bio Plant-Based Catering (excluding doypacks)



Produits Gerlinéa

Vidéos Sport

Accompanying booklet

Produits Gerlinéa 
products Nutritional menus

Helping every woman find or regain healthy and 
sustainable lifestyle habits



In 2020, N&S joined the collective “Pour une 
agriculture du vivant” (“For a living 
agriculture”), that promotes agroecology and 
defends the economic dimension of this 
transition for farmers.

Since 2024, Nutrition & Santé sits on the 
board of directors of the association. 

This membership in the collective is yet 
another reflection of our pioneering spirit.

Our ambition: 100% of our key ingredients 
cultivated using agroecological practices 
by 2030.



Creation of the South-
West Organic Soya 

Agrichain partnership

First use of CRC 
Wheat

Organic Sunflower Oil 
southwestern                

Agrichain partnership

Chia Seeds 
Agrichain partnership

Creation of an Organic 
French Quinoa

Agrichain partnership

Creation of the 
French Organic 

Durum Wheat Bulgur 
Agrichain partnership

Signing of the first agroecological 
agreements (conventional wheat 

and organic soybeans)

Creation of a French 
organic buckwheat 

(kasha) supply chain 
& an organic 

sunflower supply 
chain based on 

agroecology



100% of N&S employees (excluding 
production staff) have been trained 

to our Global Code of Business 
Ethics and Global Speak-Up in 2024



Since 2023, Nutrition & Santé can rely on 
an active community of 31 pollinators; 
they are Corporate Social Responsibility 
(CSR) ambassadors covering all 
departments and all Business Units of 
our company.

AGNÈS BELERT
ALBERT CAMPDERROS 

SANAHUJA
MONTSE OLIVER FERRAN BORDERIA

ANDREA GALLEN ANNA XIBERTA AUDREY CALLUAUD ANNE PELFORT CAMILLE JARRIAU
Severyne LEPETIT 

MORANDI

DINA HUYSMANS EMILIE DE BEZENAC
GILLES DROUIN

LAURE KERNEIS MARC BARBARA MURIEL LAUNAY

PASCAL DEVILLE SARA GUZZETTI STÉPHANE CHIROL NICOLAS CATEL BRUNO BERNINI CHARLENE MICOULAUD

SABAH OUALILI Mª Ángeles FRESNO RUIZ MATHILDE NATHAN SILVIA ESTANYOL MURIEL NOEL NINON BRISSIAUD

ELODIE LIBOT JULIEN HENRY CELINE JACOB

Their mission ? To engage in social and 

environmental issues. 

How? By contributing concretely to the fight against 

climate change. 

They will lead “2 Tonnes” decarbonization 

workshops throughout 2024, with 1500 N&S 

employees.



We invited chefs from student to 
come and cook delicious recipes 
using our products. Some ideas 

for making meals more plant-
based and offering Crous 

students a healthy and nutritious 
range of options!

Signature of the first tripartite 
contracts with the Val de 

Gascogne cooperative group and 
the AGRIBIO UNION for wheat 

and soybeans

Several action of sensitization of 
the inclusion of disabled 

workers: round table discussion 
with para-athletes, initiation to 

wheelchair rugby and to French 
Sign Language.



93% of 

products sold in 
groceries with a 
high Nutri-Score

(A, B or C)

Categories snacking & 
plant based – 

Nutri-Score 1.0 
(2023 picture)

55% of 

managers are 
women

94% 
of products 

manufactured 
by N&S 

produced on
 ISO 14001 

certified plants

42% of 

the agricultural  
ingredients are 
purchased from 

sustainable 
sourcing (i.e. 

from agri-chain 
partnerships 

and/or certified 
products)

-20% 
Emission 

reduction on 
scope 1&2 

(2024 vs 2019)

16,13 
Occupational 

accident 
frequency rate 

All employees
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